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NOTICE: You Do NOT Have the Right
to Reprint or Resell this Manual!

You Also MAY NOT Give Away,
Sell or Share the Content Herein

© 2015 Copyright DrewLaughlin.com. All rights reserved. No part of this book may be reproduced or
transmitted in any form or by any means, electronic or mechanical, including photocopying, recording, or by
any information storage and retrieval system, without written permission from the author, except for the

inclusion of brief quotations in a review.

Legal Notice

The information presented herein represents the view of the author as of the date of publication. Because of
the rate with which conditions change, the author reserve the right to alter and update his opinion based on
the new conditions. This book is for informational purposes only. While every attempt has been made to verify
the information provided in this book, neither the authors nor their affiliates/partners assume any
responsibility for errors, inaccuracies or omissions. Any slights of people or organizations are unintentional.
You should be aware of any laws, which govern business transactions or other business practices in your

country and state. Any reference to any person or business whether living or dead is purely coincidental.

Every effort has been made to accurately represent this product and its potential. Examples in these materials
are not to be interpreted as a promise or guarantee of earnings. Earning potential is entirely dependent on the
person using our product, ideas and techniques. We do not purport this as a “get rich scheme.”

Your level of success in attaining the results claimed in any of our materials depends on the time you devote
to the program, ideas and techniques mentioned your finances, knowledge and various skills. Since these
factors differ according to individuals, we cannot guarantee your success or income level. Nor are we

responsible for any of your actions.

Any and all forward looking statements here or on any of our sales material are intended to express our
opinion of earnings potential. Many factors will be important in determining your actual results and no
guarantees are made that you will achieve results similar to ours or anybody else’s, in fact no guarantees are

made that you will achieve any results from our ideas and techniques in our material.
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Other Products

Client Getting P.L.A.N. - Discover how to get all the clients you can handle
without cold calling or spending a dime on marketing.

http://ClientGettingPlan.com

Marketing Consultant PLR - If you're a local marketing consultant and you want
to really increase your income then using pre-made content is the fastest way to
reach your goals. We have tons of done-for-you products that you can use in a
matter of minutes to help grow your business — and your client’s business as well!

http://MarketingConsultantPLR.com

Sales Training Weekly - Even if we don’t want to admit it we are ALL in sales.
We only make money when we sell our products or services. It's really that
simple. If you want to get better at selling then check out our site of over 52 bite-
sized lessons that will help you close more deals without any pressure.

http://SalesTrainingWeekly.com
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Overview of Copywriting Set

1. 20 Prehead Templates

You'll discover how to shock your readers, tap into their hidden desires, arouse their
curiosity and much more. These pre-headline templates set the hook so you can start
reeling in your prospects!

2. 30 Headline Templates

These headlines work like sticky traps that glue your prospects to your sales letter!
Whether you want to scare your prospects, surprise them, delight them or get them
drooling over your offer, you’ll get the perfect template for the job!

3. 20 Posthead Templates

You'll find out how to start crushing your prospects’ objections, whet their appetites,
create urgency around your offer and much more!

4. 20 Ways to Open Your Letter

You think thriller novels pin readers to the edge of their seats? Just wait till you see
these templates for telling stories, tapping into your prospect’s past hurts, making the
prospect feel special and other surefire ways to engage your readers and keep their
eyeballs on your letter!

5. 15 Ways to Introduce an Offer

Sure, you can just directly say “here’s my product and here’s what it will do for you.”
Or you can use these templates share a secret discovery, establish your credibility,
prove your case or even spike your prospect’s curiosity!

6. 15 Ways to Offer Proof

You can use screenshots, videos, endorsements and much, much more to melt your
skeptics’ resistance and get them urgently hitting your “buy now” button!
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7. 50 Fill-In-The-Blank Bullet Points

These are the mouthwatering parts of your sales letter that turn a lukewarm prospect
into a rabid, frothing-at-the- mouth customer who needs to get their hands on your
offer now. These bullet points will arouse curiosity, share benefits and hit all of your
prospects’ emotional triggers with ease!

8. 15 Ways to Call the Prospect to Action

Here you'll discover how to call your prospect to action by reversing risk, justifying the
price, creating a sense of urgency and other irresistible methods for closing the sale!

9. 15 Ways to Express a Guarantee

You'll get a full set of templates, including guarantees you’ve never even knew
existed, like hybrid guarantees, exceptionally compelling guarantees and much more.
Reverse the risk and watch your conversion rate soar!

10. 15 P.S. Templates

Your postscript is one of the most-read parts of your entire letter - and that means
your P.S. can literally make or break your offer’s success! That's why you’'ll love using
these surefire templates that close the sale by reminding prospects of the benefits,
offering a special bonus, tapping the “fear” button and much more!

11. 15 Subheadline Templates

The dream is that every prospect reads every word of your letter. The reality is that a
large chunk of your prospects are going to skim your letter. That's why you’ll want to
use these enticing sub-headlines to drop their jaws and get them moving towards
your order button, fast!

12. 10 Day Copywriting Challenge

This is your crash course in creating cash-pulling copy! Let’s start with day #1...
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